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Mars Wrigley Brings Better Moments And More Smiles To Fans
With The Release Of New M&M'S® MIX - A First-Ever
Combination of Three M&M'S Flavors in One Bag
M&M'S celebrates the new product launch by connecting people through the power of
music with a new "reMIX" of a classic song

NEWARK, N.J., June 2, 2021 /PRNewswire/ -M&M'S® MIX – the first offering from the iconic
brand that combines three different flavors of
the classic candy in one bag – is hitting store
shelves nationwide. Combining fan favorite
varieties of M&M'S to create a new way to
share M&M'S with friends and family is a natural
extension for the colorful brand, which
champions fun to create shared experiences
that help us connect with each other.
M&M'S MIX is a highly anticipated product and
the culmination of more than 35,000 requests on
social media – a testament to Mars Wrigley's
commitment to delivering better moments and
more smiles, which in turn will help to shape a
world that is connected, caring and celebratory.
M&M'S MIX is available in two varieties: Classic
MIX, which combines Milk Chocolate, Peanut
and Peanut Butter, and Peanut MIX, which
combines Milk Chocolate Peanut, Dark
Chocolate Peanut and White Chocolate Peanut.
To celebrate the iconic candy's latest innovation
and inspire people to come together and
connect with others, M&M'S has teamed up with
global superstar Meghan Trainor whose bright
and colorful personality and empowering music
helps break down barriers, bring people
together and make them feel included.
Together, they're supporting and spotlighting
up-and-coming musicians, many of whom have
been greatly impacted the past year and unable
to do what they love – bring people together
with their music. M&M'S virtually joined three
musicians from three different cities to create a
unique, reimagined version of the classic song
"The Candy Man," just how M&M'S MIX
combines three flavors to create a new snacking
experience.

The song is available on mms.com/mix and
features:
Carly Ann Calbero, Seattle: acoustic guitar
player and singer-songwriter
Jeremy Jones, Los Angeles: electric violinist,
singer-songwriter and producer
Sung Lee, New York City: beatboxer
"Music is a natural link for the M&M'S brand, which
believes creating fun through entertainment has the
power to inspire connection and celebration," said
Allison Miazga-Bedrick, Mars Wrigley Senior Brand
Director. We're thrilled to continue to create better
moments by celebrating the recent launch of
M&M'S MIX, while supporting the next generation of
musicians."
To further extend its support of future generations
of musicians, M&M'S is donating $10,000 to the All
Stars Project, a leading national nonprofit
organization that uses the developmental power of
performance and music to transform the lives of
inner-city youth and communities across the
country, including Chicago, Dallas, New York, San
Francisco and Newark, N.J., the home of M&M'S.

M&M'S and Trainor are asking fans to create
their own remixes of "The Candy Man" and share
a video on social media using
#mycandymanremix and tagging M&M'S. Videos
posted will have a chance to be featured on
M&M'S social channels and the M&M'S World
Store Jumbotron in Times Square.
"I'm a long-time M&M'S fan and am thrilled to
help M&M'S use music to bring people together
and showcase the next generation of musicians,"
said Trainor. "When I first saw the video, I
couldn't get enough of it! It's so inspiring to see
the power music has to bring people together –
even virtually – and I'm excited to see the unique
videos people will share."
M&M'S will recruit some famous faces to create
their own rendition of the song, including the
"Candy Man" himself, Kyle Busch. Fans can
keep an eye on M&M'S social media channels to
see Kyle and his Joe Gibbs Racing teammates
take on the #mycandymanremix.
Mars Wrigley remains agile after an
unprecedented year. An iconic brand within the
Mars Wrigley portfolio, M&M'S will mark its 80th
anniversary this year – and is celebrating with its
recent Super Bowl ad premiere, new products
such as M&M'S MIX which has also appeared on
Kyle Busch's No. 18 Toyota Camry this season,
and the new M&M'S Mall of America store, which
opened last month.
For more information about the M&M'S, visit
M&M'S on Facebook, Twitter, Instagram or at
MMS.com.
For more information about the All Stars Project's
work to build community and opportunity for
inner-city youth, visit allstars.org.

ABOUT MARS, INCORPORATED
For more than a century, Mars, Incorporated
has been driven by the belief that the world we
want tomorrow starts with how we do business
today. This idea is at the center of who we
have always been as a global, family-owned
business. Today, Mars is transforming,
innovating and evolving in ways that affirm our
commitment to making a positive impact on the
world around us.
Across our diverse and expanding portfolio of
confectionery, food, and petcare products and
services, we employ 125,000 dedicated
Associates who are all moving in the same
direction: forward.

With $40 billion in annual sales, we produce
some of the world's best-loved brands including
DOVE®, EXTRA®, M&M's®, MILKY WAY®,
SNICKERS®, TWIX®, ORBIT®, PEDIGREE®,
ROYAL CANIN®, SKITTLES®, BEN'S
ORIGINAL™, WHISKAS®, COCOAVIA®, and
5™; and take care of half of the world's pets
through our nutrition, health and services
businesses, including AniCura, Banfield Pet
Hospitals™, BluePearl®, Linnaeus, and VCA™.
We know we can only be truly successful if our
partners and the communities in which we
operate prosper as well. The Mars Five Principles
– Quality, Responsibility, Mutuality, Efficiency
and Freedom – inspire our Associates to take
action every day to help create a world tomorrow
in which the planet, its people and pets can
thrive. The Mars Compass, inspired by the
Economics of Mutuality, is used to measure the
company's progress in service of its purpose; The
world we want tomorrow starts with how we do
business today.
For more information about Mars, please visit
mars.com. Join us on Facebook, Twitter,
LinkedIn, Instagram and YouTube.

